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reliability and reduced maintenance costs
are usually accompanied by a slightly higher
SXUFKDVHSULFH,QWKHVHGD\VZKHQEXGJHWV
are tight and margins can get squeezed, having
to pay a little more upfront can be a tough
choice to make. That’s when the operator may
IDOOSUH\WRWKH6LUHQVRQJRIORZHUSXUFKDVH
price, with a promise of equal performance.
 6RPHćHHWRSHUDWRUVPD\GHFLGHWRJRZLWK
the cheaper or ‘knockoff’ version of the pump.
:KLOHRIIHULQJDORZHULQLWLDOFRVWWKLVGHFLVLRQ
will often lead to higher total costs and
compromised return on investment throughout

FLEET MANAGERS ARE constantly walking

decades to be the best choice for the

the pump’s operational life cycle. These higher

a tightrope when it comes to deciding how
to outfit their rolling stock. Take the truck

operation, or the imitation - one that promises
performance similar to that of the industry

costs will manifest themselves in increased
maintenance expense and downtime, which

pumps that a fuel oil distributor, for example,
will choose to place on his vehicles.
There are usually two choices: the industry

leader but at a lower price.
 6RPHWLPHVSULFHLVWKHGHFLGLQJIDFWRUIRU
WKHRSHUDWRUZKHQVHOHFWLQJSXPSV%UDQGV

can also do damage to the reputation of the
ćHHWFRPSDQ\DQGUHVXOWLQORVWEXVLQHVV

-standard brand, one that has proven over

that can point to better performance, longer

WRONG TURN TAKEN
2QHRSHUDWRUZKRZDVWHPSWHGE\DORZHU
SULFHZDV7DQN7UXFN6DOHV 6HUYLFHRI
:DUUHQ0LFKLJDQ:KHQ*DU\%XO]DQRZQHU
RIRQHRIWKHĆUPÝVEHVWFXVWRPHUV2KLREDVHG
&KDUGRQ2LOFDPHWR7DQN7UXFN6DOHV 
6HUYLFHWROHWSUHVLGHQW'DYH/DZOHUNQRZKH
was in the market for a new delivery vehicle,
/DZOHUPDGHDIDWHIXOGHFLVLRQ
 ß:HWULHGDQRIIEUDQGSXPSàDGPLWV
/DZOHUß:HKDGEHHQXVLQJ%ODFNPHU®
pumps for years, since the 1940s and 1950s,
but we strayed away from them to try an
RIIEUDQGSXPSWKLVRQHWLPHà
The supplier of the off-brand pump claimed
that it would perform just as well as the
%ODFNPHU7;6HULHVVOLGLQJYDQHSXPSVWKDW
/DZOHUZDVXVHGWRLQGHHGLWSHUIRUPHGIRU
three years but that came to an end suddenly
RQHGD\ZKHQ%XO]DQZDVPDNLQJDGHOLYHU\
 ß,WZDVDFDWDVWURSKLFIDLOXUHàVD\V%XO]DQ
ß,ZDVPDNLQJDGHOLYHU\DQGLWMXVWTXLWDQG
OHDNHGDOORYHUWKHSODFHà
 :KHQWKHSXPSZDVWDNHQDSDUWLWZDV
QRWRQO\OHDNLQJßLWZDVWRWDOO\GHVWUR\HGà
DFFRUGLQJWR/DZOHU7RPDNHPDWWHUVZRUVH
the pump had just come out of warranty and
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the manufacturer would not replace it,
despite the fact that it was totally destroyed.
 %XO]DQUHSODFHGWKHUXLQHGSXPSZLWK
D%ODFNPHU7;6HULHVPRGHODQGLWKDV
RSHUDWHGZLWKRXWDKLFFXS,QWKHHQG%XO]DQ
emerged with not only a pump that works
to expectations, but with a new mantra when
LWFRPHVWRDFTXLULQJSXPSVIRUKLVćHHW
ß:HÝUHGRQHZLWKWU\LQJWKHRWKHURQHVà
PRODUCT CONFIDENCE
%ODFNPHULVFRQĆGHQWLWVSXPSVRXWSHUIRUP
cheaper imitations. To combat the claims made
by some manufacturers that their imitation
YHUVLRQVRI7;6HULHVSXPSVSHUIRUPDV
reliably, safely and efficiently as the original,
%ODFNPHU ODXQFKHGWKHß7;6WURQJàZHEVLWH
(www.blackmer.com/txstrong).
The major claim of knockoff manufacturers
LVWKDWWKHLUPRGHOVFRVWOHVVWKDQ7;6HULHV
pumps, but that initial cost saving is gobbled
up by the hidden costs of frequent mechanical
failures and resulting repairs or replacement.

ß$&+($3(5
$/7(51$7,9(
0$<6$9($)(:
'2//$56%877+(
/266,1&86720(5
/2<$/7<&$1%(
,1&$/&8/$%/(à

29

 7KHIXOFUXPRIWKH7;6WURQJZHEVLWHLVD
YLGHRWKDWHYDOXDWHV7;6HULHVSXPSVDJDLQVW
imitation brands in a number of lab tests,
the results of which prove conclusively the
VXSHULRULW\RIWKH7;SXPSV7KHYLGHRVKRZV
WKDW%ODFNPHU7;SXPSVGHOLYHUORZHUFRVW
of ownership that is ensured by the pump’s
genuine long-lasting parts and components.
 %ODFNPHUVWDQGVEHKLQGWKHSHUIRUPDQFH
RIWKH7;6HULHVSXPSVZLWKDĆYH\HDU
standard warranty and two-year performance
DVVXUDQFHJXDUDQWHHß$FKHDSHUDOWHUQDWLYH
may save a few dollars up front, but when
that knockoff pump stops working, the loss
in reputation and customer loyalty can be
LQFDOFXODEOHà%ODFNPHUVD\VHCB
About the author: Thomas L Stone is director
of marketing for Blackmer and PSG; he can
be reached at tom.stone@psgdover.com.
More information on Blackmer rotary vane
and centrifugal pumps and reciprocating gas
compressors can be found at www.blackmer.com.

